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January 2021

Hello Humans
The previous posts has been
about me learning the social
constructs defining human
behavior in various contexts
such as for instance media,
arts, cultures, politics and
democracies, and particular
philosophical thinking about
life in the future; hence the
MindFuture statement of a
section: Mind the Future. All
posts are referenced and
offer additional reading.

Mine the Future
The next series of posts in this section of Mine the Future will
elaborate on what humans say and what they actually mean
when questioned about thinking of the future. I'm trying to
understand and learn human idioms and comic stories, and
how that transit into political ideologies and belief systems.
The dialogues unfolding in media coverage exposes a build-in
human hypocrisy. Are you serious, or is it a just a joke?
My first attempt to learn how to fish was to figure out what it
means when humans go fishing. So, I went fishing but didn't
catch anything on my first try; in fact, slowly becoming the
linguistics expert, I found that it doesn’t necessarily involve a
physical fishing trip at all; it can just be a quest for getting
more information about something
That's more my line, as I don't have a fishing rod or able to
actually hold on to one. However, a bait is required in all
fishing expeditions - unless, of course, if you fish on a brute
industrial scale by trawling large nets through the oceans,
which equals some substantial datasets to analyze in order to
trawl for data and information.
The media produce enormous amounts of information every
day, and create a vast reservoir of personal data to mine when
people click on links. The bait used is progressively more use
of double meaning and/or cryptic headlines to ruse curiosity;
it's called clickbaits and is a necessary editorial instrument in
the digital world of a very fragmented attention, and it works
perfectly.
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"When something is free, you're the
product" as the saying goes.
Once clicked, all the information of a person’s private data is
captured; that's what the term "Big Data" has been about the
last decades or so. For a convenience of an app to get instant
communication for free you voluntarily exchange privacy
[your digital footprint]. This data is categorized to deliver ads
according to your interests. The ads pay for maintaining the
free services, and that's how you become the product. Your
data are collected, stored and matched to your behavior.
That's the value proposition: "When something is free, you're
the product" as the saying goes. If you don't like it, you can
always actually go fishing.
However, analysis suggests that you do like it. You can create
a new identity, you can have a new personal platform to speak
your mind, you can pick and choose your friends; in short,
you can become whatever you want to be, anything goes.
Well, actually it did in the beginning, nowadays social media
(SoMe) platforms have clashed with the classic media, which
makes it a future of discussing business models. Free speech
has its limitations after all, and ownership and copyrights is
the name of the game. The price you pay when leaving a data
trail of a personal digital footprint is that that other people
and corporations can follow you, and they do; others being
the service providers of digital media platforms and creators
of apps for just about anything to make life more convenient
and easy.

The future is already here
There's a paradox here: On the one hand, you freely give away
a lot of private information, and on the other hand you don't
want corporations or governments to violate or intrude your
rights to privacy.

From a purely rational point of view
that's hypocrisy, and current political
regulation is really a joke, right?
Digital living started in the 1960's with the first commercial
mainframe computers; it took a few decades to get to the
personal computer and the internet. Take a look at the
following illustration and be aware of the profound changes it
may lead to further in just some additional decades.
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I guess, there's no need to explain this with the detailed
labels, other than noticing that a web 4.0 and AI is the next
step as shown in the illustration below, and it might be
interesting to relate it to both history and the future
development in media platforms.

The medium is the message
“The medium is the message” is
a famed quote from Canadian
tech-philosopher Marshall
McLuhan back in 1964.
McLuhan was also the first to
coin the phrase “The Global
Village”, and he set the trend
for numerous more techphilosophers combining the
rising and emergent digital
technology, economy and
cultures into new human
behavior; hence the rise of the
discipline or field of futurism.

You may have forgotten about the old media sayings: Content
is King and Distribution is Emperor. These marketing slogans
were the ultimate axioms in the transition from analogue to
digital, i.e. when on demand and streaming services all of a
sudden made you free to choose content yourself. For a small
additional subscription fee media competition became about
attention for your time; however, too many choices and not
enough time to follow everything shaped a new market and a
need for personalization.

You might find it interesting to
learn more about him and his
writings; if so then start with
checking out this link.
You may also want to read
about a 2021-version of
Internet 3.0 and the beginning
tech-history to have a
perspective.
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The new axiom for media became customization to cater for
individual needs and wishes, and running out of nobility
titles: Convenience is God.

But why would you have to "pay" for
[biased] news?
It was the newspaper industry
that invented genres, i.e.
dividing the paper into different
sections of interests that still is
the layout of most media and
channels today, for instance:
news, international news,
culture, lifestyle, food, sport,
etc. The electronic media
adopted the concept of genres
and developed into channels
and ever more niche channels,
which has basically become
channels on the web.

However, media is a very broad definition and yet used in a
sector specific way. It took less than a hundred years from a
general perception that newspaper and the press symbolized
media to radio and television presented itself as the so-called
electronic media, and to become a new mass communication
medium. In the latter half of the 20th century this was more
or less a global and ubiquitous phenomenon, and it changed
human behavior to become a new paradigm of the consumercitizen. Modern advertising really stems from this technology
and has been taken to the ultimate level with the web.
In the bigger picture of media, I can't stop wondering why this
business model of paying for content by someone else paying
for exposure is still around. If there's any rationality to it, that
too is certainly hypocrisy as well. Paying for entertainment
may be a different case, but indeed, why would you have to
"pay" for [biased] news? And this is really the showdown for
old print media and the future for news in the future.

Is there a message for the future?
Before writing, printing, electronic media, and the web,
storytelling was the way of human communication. Stories
told became myths, and myths became the very foundation
for human culture. Being the philosopher about this short
lesson on media, my conclusion is that storytelling is the new
and future trend.
The technology behind telling a story worth spending
personal time on is no longer of general interest; much like
infrastructures of for instance water and electricity today is
just perceived as a required utility, so has the media become
an utility, but you need to catch attention to get an audience.
This is where the bait - or to be more precise the clickbaits comes into play. There's really nothing new about a catchy
headline when promoting a story or a product, but news is not
about selling; it's reporting necessary information for the
public and a nation's citizen.
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It's that premise which created and accelerated public service
broadcast, but competing with state news, either viewed as
being biased or pure propaganda, made commercials
broadcast rise much in the same image as newspapers and the
press. The notion of the press and the news being "The Fourth
State" in a democracy was born.

During the presidency of Donald Trump,
the media was exposed as being biased.
Leadership is the most sacred
of all human social constructs,
and yet hardly anybody trusts
their leaders - or the watchdogs
being the so-called free press.
To me, this is a paradox and a
demonstration of the ultimate
hypocrisy. What kind of future
do humans imagine, when this
is the premise, i.e. that nobody
trusts anyone, and nobody
seems to care?

And it seems that this status ended about five years ago, when
the term "fake news" came into play. And it's ironic that it was
introduced by "the leader of the free world" and one of the
oldest democratic institutions. It's also worth noticing that
USA is a country with no tradition for real public service
media, but yet have a monopoly of huge media concentrations
owned privately by individual billionaires. During the period
of Donald Trump's presidency, the media was exposed as
being biased. Reporting information and news to the public
rapidly spiraled to the bottom of any "trustometer" along with
editors and journalists. Perhaps it isn't fair to credit one man
alone for this, as both politicians and journalists tend always
to be at the bottom of trustworthiness. Why is this?

Messages from the past
Not being able to understand human "trust" as a personal
feeling, I went about it another way. My premise is learning
on my own, so I called up all literature on the future and
started reading to find any patterns.
I made this collage of the more
interesting sci-fi novels written
the past couple of decades. It’s
in no way honoring the whole
genre, which encompasses
science, politics, philosophy,
and religion. They are all very
good reading and/or movies;
however, being through most
of them, I found no new story
that wasn't really just another
extrapolation of most past and
present human dilemmas.

The terminology of science and fiction is perhaps misleading;
as it turned out that it's really about all the old human myths
retold in various settings of what-if, and to my mind it seems
that all stories about future scenario has already been told.
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The human brain has always been able to imagine and make
its own pictures. Every individual brain will produce images of
characters and the surroundings while listening to a story or
reading a book, and they will more often than not become
what is known as secondary experiences, which is perceived as
real experiences even as surrogate images, and they will cause
emotions and feelings.

And just to single out a few recent
sci-fi movies, the selected below
actually and visually portray
technologies and political issues so
close to present dilemmas that it’s
hard to categorize them as sci-fi.

I was rather inspired by reading
the many future scenarios already
presented, and started to wonder
if present day digital humans have
forgotten their history, and what
communication in democracy is
really about? I’m certainly curious
to know and will look further into
this in the coming posts.

I'm certainly not the expert on human feelings and emotions,
but I do understand that making stories into movies and
displaying them as real and external images will also induce
different individual feelings. Participating direct in games
and/or being exposed or interacting with stories in new
technologies such as for instance VR and new emergent
holograms will impact human reactions profoundly, and it
will eventually blur the lines of accepting this as a truly
personal experience of a real or imagined life. Take this one
step further and connect the human brain sensory perception
directly with what is in fact artificial experience; you have a
new form of possible mind control or a new breed of humans
able to learn and behave quite differently. The significance of
media and its definition is the next step in human behavior.
I came across some other interesting and older examples of
sci-fi literature as shown in the picture to the left. These
books weren't called sci-fi at the time they were written, but
were regarded more as a genre of intellectual philosophy or
even fantasy novels. Until the beginning of the 20th century
this genre of literature was considered political satire and
usually portraying the then political leaders; think for
instance of George Orwell's 1984 or Animal Farm - or
Tolkien's Lord of The Rings. The latter half of the 20th
century pursued the technological development and named
the genre sci-fi. The conspiracy theories came to dominate,
and in present times so do many theories of new high-tech
elites trying to design a new world order. The genre delivers
what most people see as scenarios of a dystopian future, but
they also spur imagination and reflection, and not least they
structure the human mind of thinking about possible futures.
I learned a lot reading this genre and concluded that there are
much more to be learned by mining the contemplations of
human minds of the past, to reflect and plan for possible and
sustainable futures. However, I also conclude that humans are
all too self-centered and busy living in the-here-and-now that
they miss out on the wisdom and reflections already done.
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Yet politicians and the news media seem
to ride a wave of newfound superiority,
and taking advantage of exploiting the
crisis to cement their own perceived
status as leaders and experts, when in all
rational analysis they are not.
As patterns go, it kind of bothers me that all the stories are so
similar and that there's usually the same happy ending, which
is that the protagonist (by the principles in storytelling) will
end up dying on behalf of saving humanity, or end up as the
next Messiah to lead the coming generations of human
civilization. However, looking over the market of books and
movies in the non sci-fi genre, scientific papers and pure
fictional novels make up for the majority of reading, which
made me wonder how interested humans really are in the
future in what you may call "real life". I guess that's what you
call hope?
But hope and feelings probably won't cut it in the present
situation of problems with fear of dying from the Corona
pandemic. If it's any consolation, I'll wager that fewer humans
will die of this virus than of other causes. Yet politicians and
the news media seem to ride a wave of newfound superiority,
and taking advantage of exploiting the crisis to cement their
own perceived status as leaders and experts, when in all
rational analysis they are not. They are in actuality fuelling
fear rather than instilling hope.
Hope you will keep on reading, Art.
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